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Update on 18 August, 2010
	Overview


In early July, a Swiss family from the “TOPtoTOP” Global Climate Expedition arrived at the Swiss Pavilion to share with visitors their experience of an ecological adventure around the world. Riding on their visit to the pavilion, a press conference with a series of interviews were arranged for the family to share with media the interesting stories and mission of the eco-expedition, which aligns with the theme of the Swiss Pavilion.
A total of 20 media with 30 journalists showed up at the event on July 1. By August 18, 225 pieces of coverage were generated, including 31 original reports from the attending media and 194 pick-ups collected online. Most original reports covered large-sized feature stories with eye-catching photos. Five clips were generated on TV and radio media, including a 20-minute feature on China Radio International and a 17-minute feature on ICS. 
Interest in the family was triggered by the press conference and a second wave of media interviews followed.
The total ad value of these clippings reaches RMB 5,436,516. 

	Detailed Clipping Analysis


Share of voice (SOV) by city 
· As the event was held in Shanghai, most of the attention came from Shanghai-based media. However, the majority of these are nationally distributed print /online/TV media and so 94% of the coverage is considered to be national. 
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96% of reports were issued in the general media, including both attending general media and the extensive online pick-ups. 
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Tone of coverage 
· All of the coverage was generated in a positive tone, talking about the family’s green adventure as well as the mission behind it. 
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Visual exposure 

· 53% of the coverage published pictures of the family members and the family’s presentation to Expo visitors at the Swiss Pavilion. 
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Headline keywords
· The defined key words for this event are Swiss Pavilion, Swiss Family, Eco-expedition and Shanghai Expo.
· All of the coverage mentioned at least two of the keywords in the headline, which demonstrated that the mission of the family’s eco-expedition was well communicated to the media. 
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Feature Story vs. News 
· 82% of the reports were feature stories, while 18% were news. All of them contained the green mission behind the family’s global expedition, which was in line with the key messages of the Swiss Pavilion. In addition, China Daily, Yang Cheng Evening News, Shenzhen Special Zone Daily, China Business News Daily, Shanghai Morning Post, Shanghai Daily, Labor Daily, Daily News and Shanghai Radio & TV Weekly published over half-page reports on the family.
· The family was also attractive to TV and radio media and generated 3-minute feature on CCTV-1, 20-minute on China Radio International and 17-minute on ICS-Expo 360 Program. 
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	Key Findings and Recommendations from Ogilvy Public Relations


· Although the event went well with nearly 200 feature reports generated, the media invitation process was challenging as our timing was quite short. When we approached our regular contacts, half of them had already confirmed to join other events on July 1 as that day happened to be the Canadian Pavilion Day, the anniversary of the Communist Party as well as the opening day of the Shanghai-Nanjing Railway.
In the end we extended invitations to journalists outside our regular contact list. Results were good due to the media-friendly topic, however this process can be risky in some situations. 
Recommendations: To reduce risk, we suggest planning earlier and inviting media three to seven days ahead of time to reserve their time.
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